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Appendix V: Thesis Journal

F R I D A Y ,  A P R I L  1 3 ,  2 0 0 7

Gen Y Focus Groups
The first two focus groups are behind me.

The Good: the chat software seemed to work very well. The people who participated didn't seem to have 
any problem with the Java (login emails successfully translated to appearance in the chat room) even 
though some preliminary testing with a couple friends of mine hinted that that might be an issue. Partici-
pants were talkative and gave GREAT feedback on the ads. I will post the ads I chose here once all the focus 
groups are over with. Transcript logs were successfully saved (whew!) and it seems the automated logging 
feature is reliable.

The Bad: Not the levels of participation I wanted. Tuesday night I had only five people .. Thursday night 
only four. The smaller groups made it easier on me to moderate the session .. I was able to pay closer atten-
tion to the individuals, and delve a little deeper into their comments which was good, but I was hoping for 
a lot more participation out of the Gen Ys (in terms of n). What I'm going to have to do then is email every-
one who didn't show up and ask them to participate in a third focus group session after the semester ends, 
probably in mid-May. Hopefully that will even out the numbers. I don't want the Gen Y n to be so small as to 
be totally incomparable to the n of Gen Xers and Boomers, which I expect will be much larger, especially 
Gen X.

Last week, at an Ad Club lunch, I was seated with a woman from Horizon Research Services, a research 
company here in Columbia. I told her about my study and she expressed interest in observing or participat-
ing in the focus groups. This morning I got an email from her and I responded. I don't honestly know if 
she's an Xer or a Boomer--I try not to presume by appearances--but I told her she could participate in the 
Boomer sessions if she was a Boomer, since I'm still just a touch shallow in signups for that group. Gen 
Xers are way full. So it will be interesting to have a professional researcher participating, or even observing, 
my focus group. She said she was interested in this because her organization does not use this kind of 
methodology (focus grouping in a chat room). 

The success of this week's sessions gives me reason to wonder whether a larger group--8-12, I'm expecting, 
in each Gen X session--will be harder to moderate, and whether I'll get as substantive responses from them 
if I can keep up with the room enough to tease out and probe the more interesting comments. 

Another factor is time. Both times, I had participants tell me they had to leave at 9pm sharp. So I had to 
parcel out the hour and keep track of time so I could fit in all six ads. This was a little frustrating, because 
often that limited discussion of each ad to only five minutes. Not enough time to get a lot of ideas in on a 
given ad .. but the comments I did get were good, and I'm starting to see continuity of responses on certain 
things. So overall I think the sessions were successful, but I'm going to have to probably put together one 
more for the Gen Ys if I can. I ran into Michael Porter on campus yesterday and got to talk to him for a few 
minutes, and he agreed with my thinking on that.
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More to come .. next up, Generation X!

S U N D A Y ,  M A R C H  2 5 ,  2 0 0 7

Chat room
I'm really excited about this. I have a working chat room on the Web site!

ParaChat was a lot easier to install than I originally thought, and it will be perfect for what I need. I in-
stalled and customized the software tonight, tested it on a couple machines and did a little mini test of it, 
and it seems to work very smoothly. I had been a little stressed about this little technical detail--setting up 
a functioning chat room on a Web site--because it's something I've never done before. But ParaChat seems 
to work brilliantly for the purpose and the best news is, it didn't cost me hundreds of dollars like I was ex-
pecting.

When I get back from Chicago I will do a pilot focus group with a small number of people. I don't expect 
any problems .. after that, the focus groups will be underway and I will be able to adjust the "Current 
Phase" graphic on the Web site home page. Very much looking forward to that.

Recruiting
The process of recruiting has been .. challenging. I started early enough, I hope, and I'm in the final stretch 
now I think. I actually have plenty of Gen Xers--I wasn't particularly worried about finding enough of my 
own generation. Nor was I worried about finding Gen Ys .. but that's proven to be tougher than I thought. 
Hopefully though there are a few teachers, like Cyndy Frisby and my friend Kirsty at Stephens, who can 
round up another 18-20 or so and send them my way. Ten bucks is ten bucks, right? 

I was also worried about finding enough Boomers, but I checked my signup lists tonight and it turns out I 
might have just enough to squeeze by. April first I need to send out the last of the confirmation emails to 
the Boomers and Xers. Hopefully the week after Spring Break I will get enough Ys in that those first two 
sessions will be ready to go.

The art directors though have proven a lot tougher to recruit than I originally thought. I thought I had cre-
ated a project that would appeal to them, and get them interested and thus motivated to participate. But 
going in the front door at most of these agencies .. well let's just say that approach has met with limited 
success. (Not no success. I have had some great conversations with a few people who have been very help-
ful so far.) That being the case, I decided to switch tactics and see how much progress I could make via 
back-door channels, i.e. the "Mizzou Mafia". I'm getting a little more traction here I think, but so far I still 
don't have any confirmed ADs who have agreed to help me.

This process has also led me to reconsider part of my research design. Originally the design called for the 
ADs themselves to submit ads to be focus-grouped. That was a good idea at the time, and I thought it 
would help me recruit ADs and get them involved. But what I would really rather do is select the ads myself. 
That will make it less of a burden on the AD--all they have to agree to is giving me an hour or 1 1/2 hours of 
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their time, and that's it. It will also limit the number of ads and allow me to interview more ADs .. meaning, 
if I get 7 ADs to agree to interviews and they all gave me 3 ads? That'd be 21 ads to focus group! Too many, 
way too many. We'd get no useful information that way. So by selecting the ads myself, I can keep the num-
bers down, find ads that ARE specifically targeted to those age groups (as opposed to chancing their rele-
vance with ads created by someone unknown), and get a much more meaningful conversation out of them. 
I ran this by Glen and Michael and they both agreed that was the better way to go.

After the focus groups are completed, I will post the ads I chose here (and of course send them to the IRB). 

This week I'll be in Chicago for a conference. I've offered to meet with anyone up there who might want to 
meet, but chances of that are probably remote. If I do get the chance to meet with anyone about the inter-
views, I'll report.

W E D N E S D A Y ,  F E B R U A R Y  2 8 ,  2 0 0 7

Web site is up!
My thesis Web site is finally live.

http://www.craigweiland.com/thesis/

Finally I have a home on the Web. I've been working on getting this site up for a long time, and now that 
I'm in the thick of recruitment, I needed a place to point people so they could read up on the project and 
sign up to participate. I even figured out how to make a scrolling field of text so I could put a lot of text on a 
page without having the page balloon to a huge size. I had to pay for the code, but it wasn't a big deal. The 
code works great and tests ok on almost all browsers (except IE for Mac, but is anybody still using that 
anymore?). 

Pretty excited. I'm now getting back in touch with people who have expressed interest in taking part and 
inviting them to the Web site so they can sign up. I'm also reaching out to the teachers who have agreed to 
let me recruit from their classes. 

Things are picking up. My next step--hopefully before the week is out--is to start making calls to Chicago 
creatives.

Amazing what a little IRB approval will do to a project's momentum!

M O N D A Y ,  F E B R U A R Y  0 5 ,  2 0 0 7

IRB Approval
Would have been nice to get IRB's approval on this as quickly as I thought, but here it is February and I'm 
still not done with this part. I must take some measure of responsibility for this--the lion's share, to be 
sure--as I haven't been as on top of it as I could have been over the holidays and in the run-up to the winter 
semester. (The fall 06 semester was a lot of work, and I was enjoying the holiday hiatus while it lasted.) But 
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I've been trying to be more responsive to the IRB in its requests for additional forms and information, and I 
still have a ways to go yet apparently.

First they wanted me to take the little online training course in research involving human subjects. That 
was fine, not a problem. Then they wanted recruitment scripts and consent forms for both focus group par-
ticipants and interviewees. Sure, I can do that, and did, and sent them to them. Now they are asking for 
permission letters from professors teaching online classes allowing me to recruit from them, and what "in-
ducement" I plan on using to show appreciation to those who participated.

So now I'm in the process of trying to track down who can help me with recruiting for the focus groups, and 
coming up with what I want to give as appreciation gifts to those who participate. This is probably going to 
be determined by how much money I have to spend .. and I expect it will take some real money to do it. 
Even if I give each participant a $10 McDonalds gift book .. that's $10 x 60 =$600, plus something nicer for 
the interviewees (since I'm asking more of them) .. probably $20-30 x 6 = $120-180. That's going to sting, 
but not doing it would be worse.

I still need to get the chat software and set up the Web site, but I'm holding off on doing that until the IRB 
gives me its thumbs-up. Then I have even more to buy .. oh well, my financial aid overflow would be a good 
use for this. I know I didn't expect this endeavor to be cheap.

UPDATE: On February 20th, I was notified that IRB had approved the project. I'm off and running, and it's 
going to be a challenging semester, but I'm going to motor through it as best I can.

M O N D A Y ,  N O V E M B E R  1 3 ,  2 0 0 6

Prospectus meeting
Well the meeting on the 2nd was a .. qualified success. My committee enjoyed two hours of spirited con-
versation about it, which I learned later is a GOOD thing .. then all four of them happily signed off on it, 
with some cleanup editing left to me and Glen to work out. Considering it's only mid-November and I have 
several weeks to polish the proposal, I guess I feel pretty good about the meeting. I walked out of it thor-
oughly confused, but I think I know what they're wanting me to do with it, I just need to do it.

Basically the primary focus of the proposal needs to be changed to the art directors, rather than the focus 
being on the attitudes of the generations themselves. The generation's attitudes are still crucial of course, 
to the focus group phase and to help describe and explain the results to the ADs. But ultimately the focus 
groups are too informal to be worth anything apart from converstaion-starters to the AD interviews, so 
that's how they need to be treated.

So I will work on revising the proposal, and when it's been approved by Glen in its entirety it will be posted 
here.

T H U R S D A Y ,  O C T O B E R  2 6 ,  2 0 0 6

Been a while
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Yes, it's been several months since my last post. This has been a madcap semester, three classes instead of 
my usual two on top of my regular job and my contract work for clients. But this semester is going very well 
so far, and I am pretty excited about my thesis proposal committee meeting which is coming up a week 
from today.

So I wanted to make my proposal available to whomever it may concern: Thesis Proposal (PDF, 26 pages)

And as long as I'm here, I'd like to give major thankyous to Stephanie Craft who was my Thesis Seminar 
professor this semester, who went out of her way to help me get this polished and ready to submit to the 
committee.

The prospectus meeting is currently scheduled for 1:00pm Thursday, November 2, in 123 Jesse Hall.

S U N D A Y ,  A U G U S T  2 7 ,  2 0 0 6

Interview guide
As I will be interviewing several art directors, I need to compose a guide of questions to bring to them, 
based on the experience with the focus groups. I expect many of my interviews will need similar questions 
used to get them rolling. I'll start the guide in notebook form as the focus groups commence, and by the 
time they're done I should have a fairly good idea what I'll be talking to the ADs about.

T U E S D A Y ,  J U N E  1 3 ,  2 0 0 6

Timeline 
Okay, I've made some progress here. Most importantly, Glen Cameron has agreed to be my chair. (Thank 
you Glen!!) In a meeting with him and Mugur Geana, we hashed out some issues that I'd been mulling over 
for a while now. We decided it would be best for me to put together a Web-based chat system on my own, 
assuming that's possible. I think it is, but my fingers are still crossed. We also sketched out a basic timeline 
of when things need to happen.

Summer 06: Web site, recruiting of art directors, choice of which ads to be focus-grouped
Fall 06: Thesis Seminar class, IRB approval, focus group participant recruitment
Winter 07: Focus groups
Summer 07: Interviews
Fall 07: Writing the thesis and defending

My one summer class starts today, in less than an hour in fact. I expect it to keep me very busy, but when 
that's over I'm taking a week's vacation off work in mid-July. That's when I will put my Web site together, 
get hosting, put together the chat interface and so on. Maybe before the fall semester starts I'll be able to 
have my first test run of the chat. Will report.

T H U R S D A Y ,  M A Y  1 1 ,  2 0 0 6
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Online focus group software
I made a little mockup of how the online "focus group" software might look for my research proposal which 
I turned in for my 8008 Research Methods class. Still haven't heard how I did on that grade-wise, but I 
wanted to put the "screenshot" up here on the blog. The image shown is a link to a larger image.

You can see a whiteboard for media content to be shared with the group at left, the chat session at right, 
list of participants at top right (with a button to "direct message" someone), and session status and data at 
top left. I'm not sure what else this needs, at least on the client side. This doesn't show the moderators' 
interface, which should include a field beneath the whiteboard for adding new media to it, like movies, 
images, sounds, Flash animations, whatever.

I still haven't decided if I'm going to hire someone to develop this software or if I should approach someone 
in the computer sciences department to make it their masters project .. but I'm leaning toward the former. 
The former gives me more direct control over the project and I can crack the whip a lot more firmly. The 
latter seems like I'd be taking a real risk with the results, and I don't honestly know if I'm up for that added 
stress on top of the rest of it. The former solution would be expensive though I know that much.

Hopefully after meeting with Muger Geana and Glen Cameron, I'll have a more solid direction.

T U E S D A Y ,  A P R I L  2 5 ,  2 0 0 6

Sat down (briefly) with Mugur
Over the weekend, I had a little visit at Glen Cameron's house with Mugur Geana, the MU PhD student who 
developed Survey Artisan. The "meeting" was brief and very informal, but I wanted to tell him about the 
"Focus Group Artisan" idea and see if he'd be willing to meet with the two uf us (Glen and I) after the se-
mester ended. He was amenable to that. But he didn't think Glen's idea of developing my tool as module of 
his was feasible, as he considers S.A. to be strictly a quantitative tool. Further he had real problems with 
the concept of the "online focus group." He said not having everyone in the same room together took away 
an essential part of the very definition of "focus group." I didn't disagree--that was one of my concerns as 
well--but we didn't get to talk much beyond that because we were at a party and some folks needed to 
leave and wanted to take pictures.

Anyway it should be an interesting conversation once we're able to sit down and talk about it more.

F R I D A Y ,  M A R C H  1 7 ,  2 0 0 6

More on this "Focus-Group Artisan" concept
I had a little visit with Chris Bruno, the head of the Office of Research Computer Services department. I 
explained my idea to him, and he said what I expected him to say -- this is a big project to tackle. So we 
started talking about possible ways to deal with it, and it occured to us that this would probably constitute 
a masters project in and of itself, and perhaps I should find an enterprising computer sciences student who 
might be willing to partner with me? The problem is I would have no idea how to go about doing that. I 
need to email Glen's Romanian colleague who lectured us a few weeks ago about Survey Artisan (whose 
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name continues to elude me). I have his email address jotted in my notebook, which is of course at home 
so I can't email him today.

I have a year to develop this, if it's something I really want to do .. the more I think about it though, the 
more I could see this being a) very useful to me and many other researchers and b) a huge pain in the butt 
to promote and maintain. I have a lot of digging and talking to people to do before I really start getting 
traction with this, but that's what's nice about having the time to explore the possibilities.

W E D N E S D A Y ,  M A R C H  1 5 ,  2 0 0 6

Virtual focus groups
I'm thinking I may have to develop a new tool, like Survey Artisan, to help researchers perform online focus 
groups. Maybe this is something I could get a grant for? I don't know, maybe there are tools out there al-
ready that will work for me, I need to investigate further. But I bet there would be a lot of researchers who 
would appreciate having a tool they could use to administer and carry out online focus groups.

Just something to think about ..

The tool should be able to allow new users to put in profiles for themselves before each chat (customizable) 
.. things like, location, age, gender, etc. It should dump the whole RTF text into a file, and it should also 
dump individual's comments into seperate text files for you. Should allow for IMing, and unique privs for 
moderators (like, forcibly removing a participant, for example.) What if these text files could then be 
plugged into that CAT-PAC-whatever content analysis software?

Too much to think about .. need to do some research first .. but this may need to be done.

S U N D A Y ,  F E B R U A R Y  2 6 ,  2 0 0 6

Thesis topic
My topic is advertising attitudes of the generations, and how advertising has changed to keep up with 
them. However, I also want my project to have a functional purpose as well, and that is to help me meet 
some people working at ad agencies who would be in a position to hire me once I graduated. And, it's im-
portant to me that this be a qualitative study. I originally wanted this to be qualitative because the prospect 
of doing a quantitative one intimidated me, but now I want to do it qualitatively because so far, I've not 
come across one such study in this field of interest, so I would be among the few (if not the only) to attempt 
one.

After talking it over with several professors, the research component will consist of a series of online focus 
groups. These groups, six in number, will consist of 10-12 representative members of one of the three gen-
erations being researched (Boomers, Gen X, Gen Y). The groups will be shown an ad or series of ads, and 
we'll then talk about the ads and how they use and respond to advertising in general. The ads will be sam-
pled from Chicago-area media, preferably all from one industry (i.e. clothes, cars .. something that would 
appeal to all three generations). 
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The idea of conducting the focus groups online came from Glen Cameron, the first professor to agree to be 
on my committee, and who recommended to me that I make this a thesis rather than a project. I have since 
shared the idea with Cyndy Frisbee (who also agreed to be on the committee) and she felt this was a viable 
(and interesting) direction to go as well. I will need to set up a Web-based chat room somehow—I need to 
figure that out still. Neither Glen nor Cyndy seemed concerned about the skew of participants towards the 
Web-/chatroom-savvy.

Once the focus groups are complete, I'll do a series of in-depth interviews with art directors (5-6 of them) 
all working at several ad agencies in the downtown Chicago area (which is where I want to end up work-
ing). I'd interview them about how they go about defining, measuring and targeting these various markets 
(Gen Y, Gen X, Boomers) with their ad creative.

At first I thought about taking advantage of MU's Washington DC program to help me find an internship 
and relocate, but I since then I've decided not to go through the DC or New York programs. Chicago is 
where I want to live and work, so I need to concentrate there, even if it will require a little more legwork on 
my part. Besides, the Mizzou Mafia should be at least as well represented there as they are in NY and DC. If 
I do it right, by the time this is complete, I will have established a fair number of contacts in the ad business 
in Chicago and hopefully a job offer will develop from the experience.

 
S U N D A Y ,  F E B R U A R Y  2 6 ,  2 0 0 6

Lit review
Consumer Skepticism and the 21st-Century Advertiser

Literature Review (PDF, 664K)
Literature Review poster (PDF, 2.1MB)

As an increasing number of marketing messages compete for attention in nearly all corners of life, the 
general public—accustomed to being treated as “consumers” rather than human beings—are increasingly 
on the defensive. A natural skepticism has resulted; it’s almost become a hard-wired psychological aver-
sion to perceived advertisements in some cases (Web users commonly “tune out” anything resembling an 
ad as visual clutter, for instance). The increasing wariness of advertising on the part of consumers coupled 
with the saturation of marketing messages forces advertisers out of their tried and true toolbox toward a 
new appreciation of their savvy and discerning audience.

This literature review will gather and evaluate concepts surrounding the problem of increased consumer 
skepticism for the 21st-century advertising professional. The purpose, however, is to attempt to understand 
why some ads are appreciated and enjoyed by consumers (successful in producing positive feedback) while 
others are rejected by them (unsuccessful, producing negative feedback). I believe research will show that 
advertisements relying on methods typical in the 60s and 70s will not be as successful today as they were 
then, because they pander to outmoded consumer stereotypes; today’s media-saturated Gen-Xers/-Ys are 
not only conscious of these marketing techniques, they reject them almost the moment they are identified 
as such, and what marketing value they may have had is lost. Advertisements today must now compete 
with their very nature as advertisements. 
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This literature review was completed in December 2005. While I was expecting to find a trend toward in-
creased skepticism toward advertising among Xers and Ys, in fact I found evidence of the opposite: be-
cause Xers and Ys have more tools and technology with which to use media to suit their purposes, they en-
ter into a kind of dialogue with it, and it is more useful to them. That's my theory, not anything specifically 
studied in the literature, but I think it's a worthwhile topic to investigate further.

T H U R S D A Y ,  F E B R U A R Y  2 3 ,  2 0 0 6

Cool advertising experiment
Not sure really how this plays into my thesis--probably doesn't--but it's interesting nontheless. This was a 
neuroscientific study published (well, just mentioned really) in Scientific American about neural activity in 
the brain and how the brain responded to Super Bowl advertising.

Even more interesting is this blog post which discusses and links to a neuroscientist who's skeptical about 
the study. They call this field "neuromarketing". 

I don't know if I have a "Halle Berry neuron" but I'll take one if they're free.

W E D N E S D A Y ,  F E B R U A R Y  2 2 ,  2 0 0 6

Focus group vs. group interview?
Had a teacher in my Strat Com class this afternoon talk about doing focus groups online. He mentioned 
that attempting this would be more like a group interview rather than a focus group, because online, un-
less you're doing a very robust video/audio telechat, there wouldn't be any of the social interactivity that 
characterizes a focus group. Food for thought to bring to Glen when he gets back from South Africa.

 
T U E S D A Y ,  F E B R U A R Y  2 1 ,  2 0 0 6

thesisBlog Launch
Thus launches my official thesis blog. This is going to be my online journal and notebook while I'm working 
on my masters thesis. I will christen this blog with a quote attributed to Winston Churchill, which I try to 
remember from time to time: "Solitary trees, if they grow at all, grow strong."
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